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NEW INDUSTRIAL PARK NOW  A REALITY
AS WATERVILLE OVERSUBSCRIBES STOCK
M IBA MANAGER  
O P EN S OFFICE  
IN STATE HOUSE
Lloyd K. Allen, newly-appointed Manager 
of Maine’s Industrial Building Authority set 
up offices for processing of applications at 
the State House, Augusta, on March 17.
Allen will be the chief administrative of­
ficer for the Authority and as such will di­
rect and supervise the affairs and technical 
activities of the Authority. He will main­
tain a close liaison with the Department of 
Economic Development and provide as­
sistance to the various divisions of that de­
partment to facilitate the planning and 
financing of industrial projects.
The new manager was appointed by the 
MIBA on Feb. 19, at which time he was 
City Manager of Rockland. He resigned 
this post to assume his new duties with the 
State. Prior to becoming Rockland City 
Manager in 1953 he was manager of Old 
Town and Stonington. He is a native of 
Needham, Mass., graduated from North­
eastern University in 1937 where he ma­
jored in banking and finance. During World 
War II he served in Europe with an anti­
aircraft unit. He is married, has four chil­
dren and will reside in Rockland.
About noon on February 24 fire sirens wailed in the city of Waterville and simultaneous­
ly in the neighboring community of Winslow to signify that a $150,000 stock drive to buy 
an industrial park site and erect a 30,000 square foot modern one story industrial plant 
building had gone over the top. Almost before they stopped blowing, the over-subscription 
reached $5,000 and at last reports money is still coming in and the total raised and pledged
Lloyd K. Allen
Selling Maine Abroad
One of the promotional efforts included 
in the operation of the Maine Department 
of Economic Development is that of ac­
quainting the proper commercial attaches of 
foreign nations with Maine’s industrial ad­
vantages and thus help sell the foreign 
markets with Maine finished or semi­
finished products.
To this end, there has been established 
Maine Factual Data files in 20 U. S. Em­
bassies in foreign nations, in 12 Foreign 
Embassies in Washington, D. C., and in 11 
Consulates in New York and Boston.
reported as approximately $162,000. The 
drive began Jan. 6. Officially it ended with 
the signal blowing on Feb. 24, only seven 
weeks later, despite timing between a Com­
munity Chest Drive and a Heart Fund Drive 
. . . And there wasn’t a professional fund 
raiser in the lot, but a world of spirit, com­
munity loyalty, and determination to win.
City Joins Forces
Although a very competent steering com­
mittee of six men ran the show, the whole 
city joined in the drive, from high school 
freshmen to some of the city’s oldsters. 
Over 300 people joined ranks as volunteers 
to canvass for pledges and stock sales. The 
City Government, Chamber of Commerce, 
Kiwanis, Rotary, Lions and Exchange Clubs; 
Veterans of Foreign Wars, Junior Chamber 
of Commerce, Lebanon Youth Society all 
got behind the drive with Maine’s Governor 
Edmund S. Muskie buying the first block of 
shares in his home town of Waterville. 
Merchants, labor union groups, supermar­
kets, chain stores, religious organizations, 
farm equipment groups, contractors, gas sta­
tion operators, food and drink places, all 
supported the drive with pledges and pur­
chases of stock. Some contributed paid 
space advertising as well. Leading citizens 
made statements to the press in support of 
and to inspire participation. Employees of 
Waterville’s Thayer Hospital, Waterville 
Public Works, and industrial plants joined 
the ranks of investors. Colby College and 
high school students bought shares.
The city’s three banks, Building and Loan 
Association, and Chamber of Commerce of­
fices were designated places where stock 
could be purchased. Workers, housewives,
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Good Maine Salesmen
In a recent advertise­
ment sponsored by the 
Central Maine Power 
Company in M a i n e  
Newspaper Industrial edi­
tions is a message which 
deserves repeating. It is 
packed with good advice 
for all Maine citizens. 
Among other very im­
portant statements you 
will find these two sen­
tences, “loin the growing 
ranks of salesmen of 
Maine and persuade oth­
ers to join, too. Tell and 
re-tell, sell and re-sell 
our State and community 
assets until everyone else 
is fully aware of all we 
have to offer.”
This type of message 
is a real help in promot-
Fred A. Clough, Jr., Commissioner state'
We want to take our 
hat off too to a couple 
of other staunch Maine boosters whose promotional efforts have 
recently come to our attention.
One is the Burgess Shoe Store in Wilton which has devoted the 
back page of its last catalogue to promoting Maine, its skiing, 
sailing, fishing, hunting, hiking and camping.
Maine promotion was also carried in a piece of promotional 
literature of Wilton Remnant Store. Our thanks go to these Maine 
boosters! They are helping to tell and re-tell many people of 
Maine’s many advantages.
Boost Your Community
Top man in the U. S. Department of Commerce in the field of 
industrial development issued some sound advice following a trip 
to Maine last year to survey the general industrial development 
potential of the State. He was George Smith, considered to be 
the pioneer of present-day industrial development in this country, 
and a foremost expert.
According to Mr. Smith, community attitude is a highly impor­
tant factor in promoting growth. He pointed out that it is cus­
tomary for industries to send scouts into a community under con­
sideration. They will talk to citizens in a casual, conversational 
manner. If the citizens are knockers instead of boosters of their 
communities, the location is automatically eliminated from fur­
ther consideration. Therefore, it is highly important that every 
citizen become a salesman for his community.
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He further pointed out in this connection that although Maine 
seems to be on the right track development-wise, maximum re­
sults cannot be forthcoming until our communities become more 
attractive to industrialists. The Maine Federation of Business 
and Professional Women's Clubs (BPW) and the Department of 
Economic Development have banded together in a joint effort to 
attain favorable community attitude through a community achieve­
ment contest. When you see the BPW sticker, (at the left), let it 
be a reminder to be a booster of your community, a salesman for 
its assets; let it be an incentive to help your community grow in 
pride, courtesy and desire for growth.
A TOKEN FROM NEW ZEALAND—The antique cable car shown above represents a 
token of International friendship from the people of New Zealand to the United States 
and will be placed on permanent display at the Trolley Museum, Kennebunkport, Me. 
The trolley was presented to the State of Maine with much publicity and fanfare, dur­
ing the recent Boston Sportsman and Boat Show, by Sir Leslie Munro, New Zealand Am­
bassador to the United States. Shown above reviewing the ancient car are: left to right, 
Richard Dubord, Waterville; Governor Edmund S. Muskie, and Commissioner Fred A. 
Clough, Jr., Maine Department of Economic Development. DED was on hand to assist 
in publicizing and coordinating activities at the formal presentation.
Houlton W ill 
Build New Park 
For Industry
Another Industrial Park is under way in 
Maine. This newest is at Houlton and will 
be developed to encourage prospective in­
dustries to establish themselves in this 
southern part of Aroostook County which, 
since 1950, has shown an estimated popula­
tion increase of 3.1%, one of the largest in 
the state.
The site, located on North Road and 
known as the Bob Ryan Farm, will be 
designated as the Houlton Industrial Park. 
It was purchased recently by the Houlton 
Regional Development Corporation whose 
site committee has spent considerable time 
investigating available property.
This newest of selected Maine sites con­
tains 135 acres. It has frontage of 1,580 
feet on U. S. Route 1. There are approxi­
mately 60 acres of land along the Bangor 
and Aroostook Railroad, with 3,140 foot 
frontage on the east side of the track and 
1,310 feet on the west side.
One important factor considered in this 
location is the proposed federal highway in­
terchange which will intersect U. S. Route 1 
a quarter of a mile from the new industrial 
park.
C. OF C. URGES MAINE 
YOUTHS TO SEEK 
CAREERS IN MAINE
The week of March 31 through April 5 
was proclaimed by Governor Edmund S. 
Muskie as “Maine Career Week.” It is 
sponsored annually by the Maine State 
Chamber of Commerce to concentrate ac­
tivity to make Maine youth conscious of the 
opportunities existing in Maine for profit­
able use of education beyond the high school 
level.
Participating in this ninth annual activity 
to help Maine youth follow careers in 
Maine were the Maine State and local 
Chambers of Commerce, business men. As­
sociated Industries of Maine, Maine Bank­
ers Assn., and officials of the Maine De­
partment of Education. Department of Eco­
nomic Development, and Department of Sea 
and Shore Fisheries.
Through trips to Maine industries and 
other big businesses, and through lectures 
at schools, the program is designed to in­
spire more Maine youths to pursue careers 
in Maine and to inform them of the work­
ings of the free enterprise system under 
which Maine has become one of the Na­
tion’s leading states.
Maine Maple Taffy
GOOD TO THE LAST MOUTHFUL . . . Pretty Theresa Dupuis, of Augusta, gets an as­
sist with a spoonful of Maine maple taffy from Armand Brulotte, of Les Ours Bruns, Inc., 
(Brown Bears Snowshoe Club), of Somersworth, N. H., at the public Maple Sugar Party 
and National Snowshoe Convention in Capital City Park, Augusta, March 7, 8 and 9. 
The Public Relations Division, Department of Economic Development, assisted the Maine 
Maple Syrup Producers Association and Maine Department of Agriculture in coordinating 
and publicizing the party.
Waterville Park Maine and Its Ski ing Get Coast - to-Coast
(continued from Page i) P r o m o t i o ii on “ N i g h 11 i n e ” wi th  O’Keefe
students, business men, professional men 
and women walked in to buy.
The influence of this campaign was far 
flung. In all, people from some 20 com­
munities became stockholders in Waterville’s 
new Industrial Park through the purchase 
of stock in the Waterville Area Industrial 
Development Corporation. Some were 
neighboring communities, others were out 
of state in California, New York, New Jer­
sey, South Carolina and Massachusetts.
One large purchaser, the manager of a 
chain store, said he was “proud” to become 
a shareholder in the corporation with the 
“fine citizens” of Waterville. His was the 
check that put the drive over the top.
Share Per Person
In this city of some 19,000 population, 
shares in the 75-acre tract and modern one- 
story plant (with more to come) were bought 
by people in all walks of life. The per 
capita average was about a share per person. 
Purchases ranged from 1 share at $10.00 to 
500 shares at $5,000. One commentator 
who followed the campaign closely has re­
marked that this victory to “beef-up” the 
Waterville Area industrial economy demon­
strates the great faith its people have in the 
community, and how much its people are 
willing to do for it.
What was Waterville’s secret in putting 
this drive across? Speaking broadly the se­
cret rests in the fact that all citizens worked 
together, volunteered their services for can­
vassing. work on committees, handling of 
clerical details in addition to the points men­
tioned in the preceding. A great part of the 
success, apart from the personal drive and 
efforts of individuals, belongs to the Water­
ville Sentinel, and to radio station WTVL, 
the city’s daily newspaper and Waterville’s 
radio station. They backed the campaign to 
the hilt with publicity, reports, instructions 
as to where and how to buy. The Sentinel 
ran pledge coupons in its pages. Senior 
High School students carried pledge cards 
and literature to homes and to industrial 
plants. A brochure delivered was titled 
“Let’s Replace 1,600 Jobs Lost.” Adjacent 
Winslow high school’s students made sur­
veys and studies of the progress of the pro­
gram and through interviews kept a run­
ning check on attitude of individuals and 
their outlook on the campaign, its objectives 
and worth to the area.
Used Every Appeal
Every possible appeal was made. Pub­
licity, speakers, workers explained how this 
project would benefit the entire area, cut 
the list of jobless due to the closing of Wa­
terville’s largest textile industry. It was ex­
plained how the homemaker would benefit, 
the community was posed with its moral ob­
ligation to its unemployed. The advantages 
of and the why’s for buying this particular 
tract of land were explained and sold. In­
vestors were told the advantages to be 
gained by building a speculative building 
rather than wait to build to specified re­
quirements of some particular industry. The 
populace was sold on the fact that this pro­
ject was a “must,” would “have to succeed.” 
Every possible appeal was thought of and 
made. Waterville is today justifiably burst­
ing with well-earned pride. Business look­
ing at Waterville will find a welcome, will 
have this historic record of community en­
deavor as evidence of the desire on the part 
of all its citizens to prosper, to attract new 
business and to treat its new industrial
neighbors in a way that will cement a de­
sire on the part of industry to stay here, 
where it is wanted.
How Did They Do It?
What was the “how did they do it?” back 
of this stock drive which has brought this 
new industrial development park into a state 
of actual being? Back of it all was a desire 
for growth, prosperity and future develop­
ment. Many meetings with planners, city 
officials, Chamber of Commerce, bankers, 
representatives of the Maine Department of 
Economic Development, engineers, archi­
tects, etc. Weeks and months were con­
sumed in preparation. Next came the for­
mation of the Waterville Area Industrial De­
velopment Corporation itself. Then Ihe 
search for and selection of a site. With 
sites located, looking toward one large tract, 
smaller tracts to make up the desired size 
and location had to be negotiated for, op­
tions arranged and option date settled. The 
building had to go on the drawing board. 
Estimates of building cost were arrived at 
so that the financial goal could be set. With 
all this basic ground work done and firmly 
settled, the stock selling campaign was then 
timed, organized and launched.
Waterville and its neighboring communi­
ties now feel, with this first victory a mat­
ter of record, that the area faces a bright, 
growing industrial future.
Gardiner Wins First Place
The City of Gardiner has been awarded 
a first place position of outstanding merit 
in the thirteenth annual New England Mu­
nicipal Reports Competition. Gardiner’s 
victory in this unusually stiff competition 
has been publicized in press releases made 
by the New England Council to all New 
England daily newspapers.
Maine skiing in particular and the entire 
state in general received coast-to-coast radio 
advertising on NBC’s March 4 "Nightline” 
show emceed by Walter O’Keefe. A large 
amount of time was devoted to O’Keefe’s 
interviewing Verna Rothbach, ski instructor 
at Sugarloaf; Mrs. Rand Stowell, of Dix- 
field; Mrs. King Cummings, of Newport; 
and Mrs. George Mendall, of Augusta. In 
addition to the interviews with these ski en­
thusiasts, O’Keefe promoted skiing in Maine 
on six other occasions during the hour and 
a half broadcast.
In closing the last interview, O’Keefe re­
marked that he wished every child in the 
country could live in Maine and enjoy 
Maine’s good living and clean cool air.
The interviews were tape recorded at 
Sugarloaf as a result of negotiations be­
gun and carried on by the Public Relations 
Division of DED with producers of the 
show. A departmental representative 
travelled with the NBC representative and 
assisted with the “on location” transcripts.
Gov. Lauds Safety Record
Diamond Match Company, Oakland, 
Maine, has recently been commended by 
Governor Muskie on its safety record of 
operating 495 days without a lost time ac­
cident. He said in a letter of commenda­
tion to Plant Manager Cyrus Davis, “It 
serves as a testimonial to the fact that 
Maine has enlightened plant management 
and an intelligent well-trained work force.” 
His letter complimented both management 
and labor in making this record possible, 
and said it serves also as an example of 
“what can be done in Maine for those com­
panies who have under consideration locat­
ing in our state.”
HITTING THE WATER HAZARD . . .  A runner of the American Snowshoe Union is 
shown above taking the water hazard in his stride during competition at the Union’s 1958 
Convention in Augusta, March 7, 8 and 9. Warm weather caused snow in the middle of 
the course to melt creating a big puddle of ice water—a rather chilly obstacle for those 
runners who took a spill. DED assisted the Augusta Snowshoe Club, Les Calumet Club 
Racquetteurs, in publicizing the event.
